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BRANDING Mentoring

Brand building of EU Enterprises through Mentoring

2018-1-HU01-KA202-047759

Interview sheet for stakeholders and target group organizations
A. GENERAL INFORMATION

1. Name of the organization: ____________________________________________________

2. Type of the organization:

· University






· Business school





· Innovation agency




· Regional development agency



· Counseling firm





· Industrial association




· Advocacy organization




· Professional organization



· Other: _________________________________________

3. Kind (public / private): _____________________________

4. The interviewed agent in the organization


Name: ________________________________________________________


Role, position: __________________________________________________

5. Contact information

Tel.: ___________________
E-mail: __________________________________________

www. __________________
Address: _________________________________________

B. TRENDS IN THE POLICY AND REGULATORY FRAMEWORK

1. Do you know any regional/national special mentor program for supporting the SMEs’ branding and-or extroversion attitude, policy?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

2. Which economic sector has the best performance in your region?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

3. In which sector are the SMEs the strongest, overrepresented?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

4. In which sector would be a strong branding and extroversion strategy especially important for SMEs?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

5. Who are the relevant public and private regional actors directly or indirectly involved in promoting - supporting the development of the branding and extroversion entrepreneurial attitude at local and national level?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

6. Which is the most relevant target group that should be firstly addressed by branding and extroversion mentoring (entrepreneurs, SMEs’ managers /in which sector/, service providers, etc.)?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

C. MENTOR PROGRAM OFFER AND PERCEIVED NEEDS

1. What kind of services does your organization provide?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

2. Who, which are your target groups?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

3. Do you have any cooperation with other organization to provide support for SMEs? If yes, which type of organization?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

4. Does your organization offer any special training, mentoring support to the enterprises (including branding and extroversion!)? If yes, please specify!
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

5. Do you think that a mentor program in branding can be useful for SMEs?

· Yes

· Maybe

· No

6. Does your organization have any experience in mentor program for SMEs?

· yes

· no

7. If yes, what are your experiences, what kind of aspects could be important in such a program for SMEs?

_e.g. recruitment, training of mentors, effective mentoring process, mentoring in a special area (financing, marketing, leadership efficiency…)

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________

8. Has your organization ever been involved in any mentor program development process for SMEs?

· Yes

· No

9. Based on your experiences what are the most sensitive-important points of the mentor training and effective mentoring process?

________________________________________________________________________________________________________________________________________________________________

________________________________________________________________________________

10. Is your organization interested in developing a mentor program offer in branding in the future?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

The collected data is handled according to our organization's GDPR policy!

Thank you very much for your time and cooperation!
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